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Abstract 

The purpose of this study is to adapt and examine the psychometric properties of Turkish form 

to other Turkish studies on self and consumption relations that might study extended self with 
other consumption materials. The study was conducted on 311 automobile owners over 18 years 
old. Scale was studied in general survey method and translation method used was translation-
back translation method. The psychometric properties of the scale were examined by internal 
consistency, exploratory and confirmatory factor analysis and item analysis methods with SPSS 
and AMOS programmes. The exploratory and confirmatory factor analysis determined the scale 

-
Square per Degrees of Freedom Ratio was found to be 2.758, the Comparative Fit Index (CFI) 
was 0.93, and the Root Mean Square Error of Approximation (RMSEA) was 0.075. The 
reliability of the Extended Self Scale was assessed using the internal consistency coefficient 
(Cronbach's Alpha) method, and the internal consistency coefficient of the scale was found to 
be 0.928. As the analysis of the research regarded; on self and consumption based field studies; 
Extended Self Scale can be defined as a scale which can be used in determining the self 
extension tendency.
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Tablo 2 

 

 

    
 73 23,5 

 121 38,9 

 110 35,4 

 4 1,3 

 3 1,0 

TOPLAM 311 100,0 

lar  

17.000- -TL 

 

Tablo 3 

 

 

   Oran 
17.000-34.000 51 16,4 

34.001-51.000 74 23,8 

51.001-68.000 44 14,1 

68.001-85.000 38 12,2 

85.001 - 102.000 TL 39 12,5 

102.001 - 119.000 TL 18 5,8 

119.001 - 136.000 TL 11 3,5 

136.001 - 153.000 TL 10 3,2 

153.001 - 170.000 TL 6 1,9 

 20 6,4 

TOPLAM 311 100,0 

lar  
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  0,829 0,020 0,035 
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